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sazogadoebasTan urTierTobis speciali-
stebi sxvadasxva tipis PR kampaniebis dageg-
mvisas, RonisZiebebisaTvis meti xatovanebisa
da gamomsaxvelobis SesaZenad, rogorc wesi,
iTvaliswineben maTSi kulturisa da xelovneb-
is warmomadgenlebis monawileobas. sapiris-
piros ver vityviT xelovanebze, romlebic
arc ise aqtiurad mimarTaven PR special-
istebis mier warmatebiT gamoyenebul komuni-
kaciur saSualebebs, Tumca amas aqvs Tavisi
axsna.

xelovani (rogorc Setyobinebis gamgza-
vni) garkveul urTierTobas ukve nawarmoeb-
is (kodirebuli signalis) Seqmnis proces-
Si amyarebs (mimRebTan) mkiTxvelTan, mayure-
belTan, damTvalierebelTan, msmenelTan.
magram ukukavSiris misaRebad, anu qcevisa
da damokidebulebis Sesacvlelad, saWiroa
im arxebisa da komunikaciuri teqnologieb-
is gamoyeneba, rasac sazogadoebasTan urT-
ierTobis specialistebi mimarTaven.

rodesac komunikaciebze vsaubrobT, ra
Tqma unda, aRar vgulisxmobT teqnikur aR-
Wurvilobasa da masTan dakavSirebul Se-
nobebs. teqnologiebi dRes aRniSnavs sa-
zogadoebriv kontaqtebs, zemoqmedebis sa-
Sualebebs rogorc calkeul, aseve Sida da
sxvadasxva socialur jgufebs Soris. dRes
komunikaciur teqnologiebs uwodeben ad-
amianebamde informaciis miwodebis da gada-
cemis warmatebul meTodebs. mxedvelobaSi
gvaqvs urTierTobis, oratoruli xelovneb-
is, molaparakebebisa da gayidvebis warmoeb-
is xelovneba, sazogadoebrivi azris so-
ciologiuri kvlevebi, msyidvelobiTi upi-
ratesobebi, sxvadasxva saqonlis reitingebi
da masobrivi informaciis saSualebebi, krea-
tiuli ideebi, servisebi da e.w „brend buqe-
bi”, marketinguli da PR strategiebi, sazoga-
doebriv azrze da xelisuflebis organoe-
bze zemoqmedebis saSualebebi.

komunikacias sami ZiriTadi gansazRvre-
ba aqvs:

1. komunikacia, rogorc materialuri
da sulieri samyaros nebismieri obieqtis
kavSiris saSualeba, rogorc garkveuli
struqtura;

2. komunikacia – urTierToba, romlis
drosac adamianebi cvlian informacias;

3. komunikacia – informaciis gadace-
ma da masobrivi gacvla sazogadoebasa da

komunikaciebi art biznesSi
mzia xositaSvili
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mis Semadgenel komponentebze zemoqmedeb-
is mizniT. [1]

specialistebi ganasxvaveben 5 tipis komu-
nikacias: SemecnebiTi, darwmunebiTi, eqspresiu-
li, sugestiuri, ritualuri. TiToeuli maT-
ganisTvis damaxasiaTebelia Tavisi miznebi da
mosalodneli Sedegi, organizebis pirobebi,
aseve komunikaciuri formebi da saualebebi.

Tu SemecnebiTi komunikaciis mizania part-
nioris sainformacio fondis gafarToeba, auci-
lebeli informaciis gadacema, inovaciuri
cnobebis komentireba, darwmunebiTi komunika-
cia miznad isaxavs: saqmian partniorSi gamoi-
wvios garkveuli grZnobebi da Camoayalibos
RirebulebiTi orientaciebi da Sexedulebe-
bi; daarwmunos urTierTqmedebis strategiis
samarTlianobaSi, gaxados igi Tanamoazred.
eqspresiuli komunikacia eswrafvis Camouyali-
bos partniors fsiqoemociuri ganwyoba, gada-
sces grZnobebi, gancdebi, ganawyos qmedebisak-
en. sugestiuri komunikaciis dros xdeba dam-
arwmunebeli zemoqmedeba saqmian partniorze
motivaciis Secvlis mizniT, RirebulebiTi ori-
entaciebisa da Sexedulebebis, moqmedebisa da
damokidebulebis Secvla. saqmian samyaroSi
konvenciuri urTierTobebis SenarCunebasa da
xelSewyobas, firmis, warmoebis, ritualuri
tradiciebis SenarCunebas, axlis Seqmnas xels
ritualuri komunikacia uwyobs.

komunikacia Tavisi formebis mixedviT
imazea damokidebuli, Tu ra aris cnobili
informaciis mimRebze, anu orientacia aRebu-
lia informaciis mimRebze da ara mis wyaroze.

SemecnebiTi komunikaciis formebi misi
miznebidan gamomdinare SeiZleba iyos leqcie-
bi da seminarebi, moxsenebebi da Setyobinebebi,
saubrebi da konsultaciebi da a.S. referate-
bi, sakontroloebi, sakursoebi, sadiplomoebi;

damarwmunebeli komunikaciebisTvis mis-
aRebia damarwmunebeli, moqmedebisaken mom-
wodebeli gamosvla, preskonferencia, dis-
kusia, kamaTi, molaparakebebi, komplimenti,
rCeva, prezentacia, „mrgvali magidebi”.

eqspresiuli komunikaciis organizebis fo-
rmebia sityviT gamosvla specialuri miznebiT,
prezentaciebi, saubrebi da krebebi, mitingebi,
Txroba situaciis Sesaxeb, firmaze, adamianebze,
brifingebi, tvinis Sturmi, video-kinofragmen-
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tebis demonstaciebi, mosalodneli Sedegebis
analizi, lozungebi da mowodebebi.

sugestiuri komunikaciuri formebia: sa-
ubrebi, mitingebi, pres-konferenciebi, brifin-
gebi, debatebi, reklama, krebebi, konsulta-
ciebi, treningebi.

ritualuri komunikaciis formebi moce-
mulia sazeimo, Cveulebrivi, samgloviaro ga-
mosvlebiT, ritualuri aqtebiT, ceremonieb-
iT, wes-CveulebebiT, zeimebiT, miZRvnebiT, prezen-
taciebiTa da sazeimo SekrebebiT.

komunikaciis CamoTvlili saxeebi iZleva
specifikis gansazRvris, Janris, sakomunikacio
saSualebebisa da teqnologiebis sworad gamoy-
enebis, dagegmili Sedegebis miRebis SesaZle-
blobas. maTi saSualebiT saqmiani urTierTo-
bis konkretuli situaciebis Sesabamisad da
saqmiani partnioris Taviseburebebis gaTval-
iswinebiT xdeba verbaluri da araverbaluri
qcevis scenarebis SemuSaveba.

masobriv komunikaciebSi informciis gacv-
la xorcieldeba komunikaciis teqnikuri sa-
SualebebiT, maSin, rodesac pirovnebaTSoris
komunikaciis farglebSi dgeba uSualo kav-
Siri individebs Soris pirovnebaTSoris ur-
TierTobis saSualebaTa gamoyenebiT, amitom
sazogadoebasTan urTierTobis specialis-
tis mier gansakuTrebulad mniSvnelovania
vizualuri, miTologiuri da performansu-
li komunikaciebis codna da gamoyeneba.

vizualuri komunikacia aris informaci-
is gadacema Jestebis, mimikisa da sxeulis
moZraobis saSualebiT. specialistebis mo-
nacemebiT, araverbaluri saSualebebiT gada-
icema informaciis 65%. xSirad, imisaTvis, rom
adamians vagrZnobinoT Cveni damokidebuleba,
Cven arafers vambobT, mxolod vuyurebT mas
saxis gansazRvruli gamometyvelebiT. vi-
zualuri komunikaciis upiratesoba swored
imaSi mdgomareobs, rom is gasagebia umrav-
lesobisTvis.

miTologiuri komunikacia emyareba miT-
ebs. miTologiuri struqturebis gamoyene-
ba komunikators saSualebas aZlevs ganax-
orcielos auditoriaze aSkara gavlena. mi-
Ti qcevis garkveul gramatikas warmoad-
gens, aqvs Tavisi esTetiuri mimarTuleba,
erTgvari modelia da garkveulwilad gam-
arTlebaa yvela adamianuri saqcielisa. miTi
ganxorcieldeba raRac aratradiciul sivr-
ceSi, sadac aris safrTxe an uCveuloba.
magram miTologiuri sivrce ara mxolod
aratradiciulia, aramed ararealizebadia.
magaliTad: yvela konkia rom princesa gax-

des, WurWels vinRa garecxavs? miTi dResac
aqtualuria. Tanamedrove sakomunikacio
saSualebebi, gansakuTrebiT televizia da
interneti, realobis kontrolirebisas ay-
alibeben TavianT miTologiur sivrces.
iqmneba axali miTebi da gmirebi, romelTa
zemoqmedebiTac xdeba Tanamedrove kultur-
is transformacia. realuri an miTiuri
gmirebi agrZeleben gavlenis moxdenas ax-
algazrdobis cnobierze. isini sociumis
ganviTarebis prioritetul mimarTulebeb-
Si nimuSebad da miTiTebebad gvevlinebian.

art biznesSi miRebulia saqmiani komuni-
kaciebis yvelaze gavrcelebulia forma –
sxvadasxva tipis prezentaciebi. es aris raime
proeqtis an produqciis oficialuri ward-
gena specialurad mowveuli stumrebisaTvis.

art biznesSi mowyobil prezentacieb-
Si verbaluri da araverbaluri komunikaci-
is elementebi harmoniulad unda iyos Ser-
wymuli. verbaluri komunikaciis dros xdeba
mxareTa sityvieri urTierTqmedeba. si-
tyvieri aqti miRebuli wesebis Sesabamisi
mizanmimarTuli sametyvelo qcevaa. sityvis-
agan gansxvavebiT araverbaluri saSuale-
bebi adamianis mier aRiqmeba uSualod da
aqvs Zlieri zemoqmedeba. Jestebi, mimika, poza,
saxis gamometyveleba da a.S. urTierToba-
Ta umcires niuansebsac ki gadmoscems.

prezentaciebis erTgvari saxeobaa per-
formansi, romelsac marTalia ganmartaven,
rogorc “mxatvruli procesis rRvevisa da
kvdomis ukanasknel stadias, rodesac mxat-
vars ukve aRar ZaluZs saxviTi formebis
Seqmna da pirdapir daesesxeba am SemTx-
vevaSi Teatralur xelovnebas”, [2] igi mx-
atvruli procesisaTvis warmoadgens:

• avtorisa da personaJis rolis axal
gansazRvrebas;

• cvlis xelovnebis gagebas;
• eZebs da iZleva produqtiuli audi-

toriis warmoqmnis saSualebas;
• qmnis axal komunikaciur situaciebs;
• qmnis pirobebs xelovnebaSi axali

teqnologiebis, formebisa da saxeobebis
warmoqmnisaTvis;

• acxadebs protests warsulidan memkvi-
dreobiT miRebuli mxatvruli principebis
mimarT;

• Riaa yofiTobis yovelgvari Temebisa
da problemebisaTvis.

performansuli (performanc - warmodge-
na, speqtakli) komunikacia emyareba ritu-
als. ritualuri komunikacia sakomunika-
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cio saSualebebad iyenebs verbalur da
araverbalur teqnologiebs: verbalur da
araverbalur gasaRebebze wvdoma monawi-
leTa audialur, vizualur da kinestetikur
arxebze. am saxis komunikaciaSi xdeba monaw-
ileebis CarTva aqtiur masobriv moRvaweoba-
Si, siuJetebi araordinalurobiT gamoirCe-
vian. ritualuri komunikacia ayalibebs
patriotizmisa da erovnuli siamayis
grZnobas, xels uwyobs tradiciebis Senar-
Cunebas da axali ritualebis damkvidrebas.

performansi Semdegi saxis SeiZleba iyos:
konceptualuri (klasikuri), minimalisturi,
soc-art performansi, provokaciuli: anu
“postmodernistuli neobarokos performan-
si”, “egzistencialuri”. aRsaniSnavia, rom
xelovanebi yuradRebis misaqcevad xSirad
provokaciul performanss mimarTaven.

pirveli performansi Seiqmna 1952 wels
kompozitor jon keijis mier. man scenaze
Seasrula “4,33” (siCumis 4 wuTi da 33 wami).
am koncertis afiSa swored ase iuwyeboda
– performansi.

performansi 1960-ian wlebSi gaCnda ise-
Ti mxatvrebis SemoqmedebaSi, rogorebicaa
iv klaini, (novatori mxatvari, romelic
Tvlida, rom mxatvari ufro mniSvnelova-
nia, vidre misi nawarmoebi), vito akonCi -
videoxelovnebis pioneri, daiwyo poeturi
performansebiT, mogvianebiT fotoobieqti-
vad iyenebda sakuTar sxeuls, german nitCi
- venis aqcionisturi skolis warmomadgene-
li, amerikeli mxatvari da arqiteqtori kris
biordeni, ioko ono – cnobilia Zaladobis
winaaRmdeg mowyobili konceptualuri per-
formansebiT, iozef boisi - germaneli mx-
atvari, performansis specifikuri saxesx-
vaobis - fluqsusis fuZemdebeli da sxv.

Tu verbaluri komunikacia informaciis
gadacemisaTvis iyenebs verbalur arxebs,
vizualuri – vizualurs, performansi Tavi-
si Setyobinebis gasavrceleblad sivrces
iyenebs. performanss SeiZleba mivakuTvnoT
nebismieri situacia, romelic moicavs oTx
ZiriTad elements: dros, adgils, mxatvris
sxeuls da mxatvrisa da mayureblis urT-
ierTobas. amaSia performansis gansxvaveba
saxviTi xelovnebis iseTi formebisagan,
rogoricaa suraTi an skulptura, sadac nawar-
moebis warmoCena xdeba gamofenili obieqtiT.

performansi aqcionisturi xelovnebis
Tanamedrove formaa, igi mimarTulia pub-
likis koleqtiuri qvecnobieris arqetipis
aqtivizaciisaken. performansi ferwerisagan

gansxvavebiT ar moiTxovs specialur mo-
mzadebas adeqvaturi aRqmisaTvis, piriqiTac
ki, igi gulisxmobs Cveul molodinebze uar-
is Tqmas da misi, rogorc xelovnebis nimu-
Sis aRqmas. yvelaze marTebuli aq iqneboda
SemTxveviTi gamvlelis miukerZoebeli Se-
faseba, romelmac danaxuli aRiqva, rogorc
Cveulebrivi cxovrebiseuli STabeWdileba,
ucnauri SemTxveva, romlis drosac igi jer
kidev ar damdgara esTetiur RirebulebaTa
momxmareblis poziciaze da ar daukargavs
damoukidebad gansjis unari da grZnoba.

performansi aris mxatvruli Semoqmede-
bis saxeoba, romelic aerTianebs saxviTi
xelovnebisa da Teatris SesaZleblobebs.
mas win uswrebda “cocxali suraTebi”, mag-
ram sabolood igi Camoyalibda “dadaizmisa”
da konceptualuri xelovnebis warmomad-
genelTa aqciebSi.

performans safuZvlad rituali udevs.
cnobilia, rom ritualebi nebismieri sazoga-
doebis cxovrebis mniSvnelovani Semadgene-
li nawilia. ritualebi, im mniSvnelobasTan
erTad, rac saukuneebis manZilze daikarga,
Tavis TavSi atareben mkafio komunikaciur
miTiTebebs. ritualur qcevaze i. Sreideri1

saubrobs, rogorc qcevaze, sadac mizani
dafarulia: “igi Sedgeba Tavad ritualis
Sesrulebisgan, ritualebi qmnian mTel rig
sxva Setyobinebebs”.

riCard Sexneri2 performansSi gulisx-
mobs erTi adamianis, an adamianTa jgufis
moqmedebas sxva adamianis an jgufis winaSe,
anu ZiriTadi maxasiaTebeli aq aris mesame
piri, damkvirvebeli, mayurebeli, romlis daswre-
bac kardinalurad cvlis mTel proceduras.

sazogadoebaSi yovelTvis iyo gansaz-
Rvruli utrirebul-performansuli role-
bi, maTi SesrulebisaTvis saWiro iyo garkveu-
li “gadaxrebi” qcevidan. es masxaras roli
iyo. mefis karze masxaras roli ar iyo
damamcirebeli, radgan iTvleboda, rom masx-
aras bageebi simarTles RaRadebdnen. per-
formansul maxasiaTeblebs yvela sferoSi
vxvdebiT. [3]  riCard Sexneri gvTavazobs
Teatralurobis 4 SesaZlo performansul
transformacias ritualSi da piriqiT:

realoba I→ Sexvedra/gacvla→ realo-
ba II

es aris bazari an brZolis veli, sadac
saqoneli iyideba, keTdeba fuli, xdeba ter-

1 rusi maTematikosi, kibernetikosi, filosofosi.
2 amerikeli Teatrmcodne da reJisori, perfor-
mansis udidesi Teoretikosi.
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itoriebis dapyroba. aq rituali eyrdnoba
moqmedebis fiqsirebul modelebs, romlebic
gansazRvraven qcevas. gasarTob-Teatraluri
momenti minimaluria. aq mTavaria, rac Sei-
Zleba efeqturi gavla Sexvedra/gacvlaSi
II realobis miRwevamde. Tumca yvelafris
winaswar ganWvreta SeuZlebelia. bazari
warmoadgens vaWrobis, xumrobis, xmebis gavr-
celebis adgils. magaliTad, brZolis velze
midis Sejibri Zalis demonstrirebaSi, gare-
Se  damkvirveblisaTvis omic Teatralur
elementebs Seicavs.

realoba I→ performansis saSualebiT→
realoba II.

es aris ritualebi, romlebsac SeaqvT
cvlileba monawileTa statusSi (inicia-
cia, qorwili). ritualis Semsruleblebsac
amis gamo eTayvanebian.

rituali→ Teatris saSualebiT→ gar-
Toba.

ritualebi, romlebic mimarTulia efeq-
tianobaze erT konteqstSi, SeiZleba meore-
Si garTobad gadaiqcnen. yvela axali, maT
Soris politikuri ritualebi imisaTvis
aigeba, rom gasarTobi iyos, garkveulwilad,
es erTgvari xelovnebaa.

garToba→ Teatris saSualebiT→ rit-
uali.

partiebis yrilobebi, sxdomebi aseve mim-
dinareobs Teatralurobis Zlieri gavlenis
qveS. principSi, nebismieri masobrivi qmede-
bebis Sesaxeb specialistebi weren: “didi
auditoriis winaSe gamosvla Tqven Teatrs
unda gagonebdeT”. Teatralurobaa Setani-
li mayurebelTa masaSic ki. iseve, rogorc
sxvadasxva partiul auditoriebSi, sadac
warmodgenilia momxreebisa da mowinaaRmde-
geebis banaki, sportul sanaxaobebSi mayure-
blis saxiT vxedavT opozicias mayureblebs
Soris, erTi gundis an sportsmenis gulSe-
matkivrebsa da meore gundis gulSematkivrebs
Soris. opozicia “Cven” da “isini”, rac gamov-
lindeba xolme sportul sanaxaobebze, Tavi-
si intensiurobiTa da gamoxatulebiT romis
sanaxaobebis asociacias iwvevs. [4, 163] r. Sex-
neri miiCnevs, rom sabaziso performansuli
strategia (Sekreba, performansi, ganSoreba)
dramatul struqturasac Seicavs:

ngreva→ krizisi→ reintegracia.
am sqemaSi konfliqturoba performan-

sis SigniT SeTanxmebuli xasiaTisaa. per-
formansidan gamosvlac ceremoniaa da apl-
odismentebic aris performansuli realo-
bidan gamosvlis saSualeba.

imdenad, ramdenadac auditoria warmoad-
gens performansis aucilebel elements, r.
Sexneri gvTavazobs auditoriis Tavis
klasifikacias, sadac mTavari elementi
xdeba misi situaciaSi CarTuloba an misi
SemTxveviTi xasiaTi: integrirebuli/SemTx-
veviTi auditoria.

SemTxveviTi auditoria, es arian adami-
anebi, romlebic individualurad an mcire
jgufebiT midian, magaliTad, TeatrSi – war-
modgenebi sajarod aris reklamirebuli da
yvelasaTvis Riaa – komerciuli Souebis
gaxsnaze kritikosebi da megobrebi ufro
integrirebul auditoriad iTvleba, vidre
SemTxveviTad. integrirebulia is audito-
ria, sadac adamianebi midian an aucileblo-
bis gamo, an imitom, rom es movlena maTTvis
mniSvnelovania. integrirebulia auditoria
qorwilSi, inauguraciaze. an avangardisti
mxatvrebi, rogorc wesi, auditorias kreben
ZiriTadad im adamianebisgan, romlebic es-
wrebodnen wina warmodgenebs. TavianTi na-
muSevrebis auditoriisa da mxardamWerebi-
saTvis isini dainteresebulni arian inte-
grirebuli auditoriis SeqmniT. [5, 194-195]

amerikeli mkvlevarebi Tvlian, rom neb-
ismieri performansi winaswar repeticiasa
da momzadebazea agebuli. aq repeticia war-
moadgens SesaZlo moqmedebebis SerCevas, rac
SemdgomSi iqneba warmodgenili da im audi-
torias, romelzec iqneba mimarTuli. irCe-
va is qmedeba, romelic ufro uSecdomod
da araorazrovnad SeZlebs auditoriaze
zemoqmedebas. aq ar SeiZleba Secdomis
daSveba, radgan performansi gamoricxavs
movlenis ganmeorebas, imisaTvis, rom misi
gageba da SegrZneba kidev erTxel vcadoT.

ritualuri komunikaciis gaazreba fran-
guli skolis warmomadgenelTa mier sruli-
ad ewinaaRmdegeba amerikuli skolis inter-
pretacias. alen burosaTvis es struqtura
ki ar aris, aramed azrebis, arsis dabadebis
mudmivi procesia. mkacrad konstruirebuli
ritualis homogenuri sistemisagan gansxvave-
biT, es aris Ria, konstruirebuli sistema,
romelic gaerTianebulia mravalricxovani
araerTgvarovani elementebiT. ritualis
sivrce garedan Semotanili, Tavsmoxveuli
azrebis saTavsi ki ar aris, Tavad aris azro-
brivi generatori. amgvari warmodgena Tan-
amedrove cxovrebaSi ritualebis sicocx-
lisunarianobis axsnis saSualebas iZleva.

Tanamedrove xelovnebaSi termini “per-
formansi”, rogorc wesi, miekuTvneba saxvi-
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Ti xelovnebis tradiciebiT damkvidrebu-
li avangarduli an konceptualuri xe-
lovnebis formebs. am formebs xSirad mima-
rTaven mxatvrebi. es movlena maTTvis axa-
li qmnilebis tolfasia, masSi isini monaw-
ileoben damoukideblad, zogjer mowveuli
statistebis daxmarebiT. maTi performansebi
datvirTulia qveteqstebiTa da dafaruli
azrebiT.

PR-is farglebSi es rituali-performansi
gadaiqceva iseT movlenad, rogoricaa prezen-
tacia. maTi warmateba da warumatebloba
ekonomikuri xasiaTis amocanebis gadaWrasac

ki ganapirobebs. art biznesSi kargad orga-
nizebuli performansi mxatvris cnobadobis
amaRlebasa da namuSevrebis gayidvaze unda
aisaxebodes, unda emsaxurebodes misgan bren-
dis Seqmnas. PR-is specialistebis mier kar-
gad dagegmil da organizebul perfor-
mansebs SeuZliaT gazardon potenciuri my-
idvelebis raodenoba, cvlilebebi Seitanon
miznobrivi auditoriis msoflmxedveloba-
Si, Secvalon misi qceva, aqtiuri monawileo-
ba miaRebinon maT xelovanis karieraSi da
komerciuli TvalsazrisiT momgebiani gax-
adon amgvari komunikacia.
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COMMUNICATION IN AN ART BUSINESS

KHOSITASHVILI MZIA - PhD student of GTU

Usage of modern communicative technologies as verbal so not verbal has great value in an art business.
Besides disseminating myths, PR professionals in this field often employ various visual and ritualized communica-
tion forms. Performance as a ritual that, at the same time, carries communicational clues is a harmonious amalgam
of both. It is possible to carry a situation which includes 4 basic elements - time, a place of performance, a body
of the artist and the relation of the viewer to the artist.

Skillfully planned and organized performances by PR specialists can increase number of potential buyers,
make change to outlook of target spectators, change their behavior, actively include them in the artist’s creativity
and make communication profitable in commercial point of view.

КОММУНИКАЦИИ В АРТ БИЗНЕСЕ

ХОСИТАШВИЛИ МЗИџ - докторант ГТУ

В арт бизнесе большое значение имеют использование современных коммуникативных технологий –
вербальных и невербальных. В этой сфере наряду с распространением мифов специалисты PR часто используют
формы визуальных и ритуальных коммуникаций. Перформанс, как носитель коммуникативных указаний,
представляет собой их гармоничное слияние. К перформансу можно отнести ситуацию, которая включает в
себя 4 основных элемента: время, место, тело художника и отношение зрителя с художником.

Умело запланированные и организованные перформансы могут увеличить количество потенциальных
покупателей, внести изменение в мировоззрение целевой аудитории, изменить их поведение, активно включить
их в творчестве художника и с коммерческой точки зрения коммуникацию сделать прибыльной.

menejmenti da marketingi


